Available online at B )
AN %D http://www.anpad.org.br/bar I B 4

; ; Brazilian
206,028, Apr e 2015, Adrministration
: " nan Review

http://dx.doi.org/10.1590/1807-7692bar2015140076
(@) cv-r:]

Profiling the Buzz Agent: Product Referral and the Study of
Social Community and Brand Attachment

Danny Pimentel Claro
Insper Instituto de Ensino e Pesquisa

Adriana Bruscato Bortoluzzo
Insper Instituto de Ensino e Pesquisa

Received 17 November 2014; received in revised form 18 May 2015 (this paper has been with the
author for two revisions); accepted 18 May 2015; published online 12 June 2015.
Editor’s note. Kenny Basso served as Action Editor for this article.



